
O’Melveny Posts Record Income,  
Profit Growth in 2018

“The firm hit on all cylinders in the last year,” said New York-based 
chair Bradley Butwin.

O’Melveny & Myers saw record increases in profits per 
equity partner (PEP) and net income in 2018, with both 
figures growing at over 12 percent.

Gross revenue increased by 8.5 percent, climbing just 
past the $800 million mark, up from $738 million the 
previous year. The firm’s revenue per lawyer hit $1.19 mil-
lion, up 6.4 percent, while a 12.6 percent increase to PEP 
brought that figure to $2.262 million.

Net income grew at a similar rate, hitting $377.8 million.
“The firm hit on all cylinders in the last year,” said New 

York-based chair Bradley Butwin. He noted that O’Melveny’s 
share value, a crucial internal 
metric that determines how 
individual partners are com-
pensated, climbed a record 
17 percent and has increased 
46 percent over the last four 
years.

“The financial perfor-
mance was primarily driven 
by increased demand, not by 
rate increases or cost con-
trols,” Butwin said. 

Head count at the 
15-office firm was stable 
over the course of 2018, 

with the total number of attorneys growing by 2 per-
cent to 673. The firm, which says it is structured as a 
single-tier partnership, reported 178 partners, two 
fewer than the previous year.

O’Melveny’s growth in 2018 was broad based, across a 
wide range of departments and industries. Butwin said 
it was a strong year for the firm’s staple practices—trials, 
health care and life sciences, investigations, antitrust, 
cybersecurity and data security, and restructuring—that 
have delivered for a number of years in a row.

In the antitrust arena, partner Daniel Petrocelli deliv-
ered a major trial victory for AT&T in the U.S. Department 
of Justice’s challenge to its historic $85.4 billion merger 
with Time Warner. The bankruptcy practice guided the 
government of Puerto Rico through its restructuring over 
$70 billion in public sector debt and $50 billion in pension 
obligations, and it’s advising California on the bankruptcy 
of PG&E, the state’s largest utility. The firm also has a key 
role in Johnson’s & Johnson’s defense against investiga-
tions and litigation stemming from the opioid crisis.

By Dan Packel 
February 28, 2019

O’Melveny & Myers’ offices in Washington, D.C.
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Bradley Butwin of 
O’Melveny & Myers.
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Other practices have seen more recent demand 
increases. The wider economy has seen a boom in 
fundraising for infrastructure, and in 2018, O’Melveny’s 
clients secured leading roles in a $10 billion plan to rede-
velop and modernize New York’s JFK Airport.

The firm’s entertainment, sports and media practice 
is also surging. O’Melveny represented David Tepper in 
his NFL record $2.275 billion purchase of the Carolina 
Panthers. It’s also representing Twentieth Century Fox in 
ongoing litigation against Netflix over the latter’s poach-
ing of Fox executives.

The #MeToo era has also kept O’Melveny lawyers busy. 
In 2018, the firm won a court victory for Harvard in a 
widely covered Title IX case involving allegations of cam-
pus sexual assault and advised the University of South-
ern California’s Board of Directors on an investigation of 
alleged sexual harassment.

“We’ve always had a big practice representing colleges 
and universities, but, until the past two years, that didn’t 
involve as many harassment claims,” Butwin said. This 
work has also fostered collaboration between the firm’s 
white-collar and investigations practice and its labor and 
employment practice.

Butwin wouldn’t point to a practice area that lagged in 2018, 
but he did recognize clients’ growing sensitivity to prices.

“It’s not a particular practice of ours that is under 
pressure, it’s recognizing the imperative to partner with 
clients and give them what they need,” he said. “We tend 
to be very bold in fixed-fee areas, not just for cases but 

for entire portfolios of work. We get rewarded for being 
efficient, and the client gets certainty.”

Butwin added that this allows the firms to build dedi-
cated teams that understand the clients’ business because 
of the repeat work, associates gain a better read of these 
companies’ operations and burnish their own chances 
for promotion, and his own projections and budgeting 
increase in certainty.

With regard to traditional billing, O’Melveny increased 
rates in 2018, at a clip Butwin said was “relatively modest 
compared to other firms.”

The firm added talent in a number of areas in the last 
year, including the addition of a three-member private 
equity team in Century City from Stradling Yocca Carlson 
& Rauth, veteran Supreme Court advocate and Stanford 
Law professor Jeffrey Fisher in Silicon Valley, and Hong 
Kong-based dealmaker Li Han.

Butwin also teased a “huge” upcoming hire on the hori-
zon of a public sector veteran with experience in govern-
ment investigations and cybersecurity: “We are fortunate 
to attract those who are at top of the game in terms of 
government service.”

Nearly 80 percent of the firm’s nine newly partners 
promoted for 2019 are either women, people of color, or 
LGBT lawyers. “It’s not just about promoting people, it’s 
getting them to the point that they’re able to cross the 
line,” Butwin said. 

While O’Melveny has been the subject of a string of 
reports putting the firm in merger talks with Magic Circle 
firm Allen & Overy over the last year, Butwin asserted that 
firm was content with its footprint and size and had no 
expansion plans in the offing.

The firm’s inventory going into 2019 was up 18 percent, 
and it carries no debt.

“As you can see from our financials and our client-
related results, we’re very focused on serving our clients 
and our firm, and we’re looking forward to a strong year 
in 2019,” Butwin said.

Dan Packel covers law firms’ global strategy and econom-
ics. He is based in Philadelphia. Contact him at dpackel@
alm.com. On twitter at @packeld
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